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Hesegim Ltd.

1. Background

Hesegim Ltd. – Marketing Consultation and Advertising, was jointly established in 1983 by Gitam and Ronny Goldman, who, in 1991, became the sole owner of the company.

2. Marketing and Operative Communication Consultation

Our marketing orientation, academic background, practical advertising experience amassed over many years and deep familiarity with diverse fields, products and topics (such as industry, high-tech, finance and banking, academic institutions, consumer products, etc.) enable us to see the big picture and provide our clients with the sharpest, most precise and ideal marketing and advertising advice along with creative solutions.

Hesegim successfully assists its clients in achieving their short- and long-term business objectives, such as increasing sales volumes, introducing new products/services, branding, imaging, etc.

Our service consists of the following components:

a. A sharp, in-depth assessment of the business and its products/services, as well as a precise analysis of the marketing situation

b. Pinpointing the marketing problems (disadvantages) and opportunities (advantages), presenting the main opportunity versus the main problem

c. Defining the marketing objectives and the advertising objectives that are derived from them, for both the short- and long-terms

d. Formulating a clear-cut, focused marketing strategy based on the prominent relative advantage we have identified and that finds its practical expression in the marketing and communication positioning and direction (the message) that we create for the client while determining a consistent, long-term marketing policy for him.

In order to develop the solutions for the client, when we believe that it would be in their best interest, we occasionally recommend performing market analysis (market research or other assessment tools – carried out by a leading market research institute selected for the task). The work includes briefing, support and supervision for the conducting of the research process, and an analysis of its findings and conclusions, which, along with other data from the client / the field, constitute a basis for formulating the strategy. Hesegim is highly experienced and deeply familiar with the area of market research.

e. Correct, consistent translation of strategy into tactics – An operative action plan that specifies tools and ideas for action taken from the world of marketing, including advertising and sales promotion, through which the proposed strategy is applied in the field. The vast experience we have amassed in recognizing the entire range of advertising and sales promotion channels enables us to accurately assess their real power and their compatibility with the objective.

f. Creating and generating the tools and ideas (Creative-copywriting, graphic design by top professionals): The marketing infrastructure based on the strategy (product/service name and definition, slogan, logo) and the entire system of required marketing and communication tools (sales leaflets/brochures, product sheets, website, ads, direct mailing activities, etc.).

3. Ongoing Support

Hesegim provides its clients with marketing and communication support every step of the way, creating and implementing ideas that meet their needs, such as response to market conditions and competitors' activities, entry into new market segments, promotion of specific topics, special offers, etc.

Hesegim has a successful experience in working with clients in a wide range of fields, among them leading companies: industry, finance & investments, hi-tec, consumer goods, academic institutions, culture, sports goods chains, building, brain rehabilitation, and more.

Ronny Goldman

· CEO and Owner – Hesegim Ltd., Advertising and Marketing Consultants

· Formerly: Clal Leasing – Deputy CEO and Marketing and Advertising Manager;

Arieli Advertising – Senior Account Officer: Managed and implemented advertising activities for leading companies.

· Holds an MBA with a specialization in Marketing from the Faculty of  Management (Recanati), Tel Aviv University

· Holds a Bachelor's Degree in Economics and Statistics, Tel Aviv University

· Over 25 years of experience in marketing and advertising

· International Activities: Former Voluntary Chairman(until July 2008) of the International Marketing Committee of the IC (International Tennis Club)

· Organizational Affiliation: the Tel Aviv University Faculty of Management (Recanati) Alumni Association; Unistream – development of young entrepreneurs

 [image: image3.jpg]HESEGIM

Effectively integrating Marketing and Advertising




[image: image2.jpg]15 Shlomo Hamelech st., Herzlia, Israel,
Tel: +972-9-9512283, Fax:+972-9-9512282, E-mail: hesegim@bezeqint.net





[image: image2.jpg]